
M A R I A  R A P T I S
R E S U L T S  D R I V E N
T R E N D  I N C L I N E D

C R E A T I V E L Y  I N S P I R E D

E X P E R I E N C E

Analyzed sales trends to track measurable results in 
 transportation routes
Delivered weekly reports utilizing Tableau & Excel to offer
cost effective recommendations

A N A L Y T I C A L  T R E N D  I N T E R N
T A L A R I A    |    J A N  2 0 1 9  -  J U N E  2 0 1 9

E D U C A T I O N

L E A D E R S H I P  A N D  I N V O L V E M E N T
B U S I N E S S  O F  F A S H I O N  C L U B  M E M B E R
N Y C  A D W E E K  2 0 1 9  D E L E G A T E
B U S I N E S S  A N D  L E A D E R S H I P  S O C I E T Y
W O M E N  I N  B U S I N E S S
T R E A S U R E R  -  H E L L E N I C  S T U D E N T  A S S O C I A T I O N
E X T E R N A L  S O C I A L  C H A I R  -  A L P H A  P H I  S O R O R I T Y
V I L L A N O V A  S P E C I A L  O L Y M P I C S  V O L U N T E E R
S P A R C  ( C O M M U N I T Y  C E N T E R  F O R  D I S A B L E D  A D U L T S )

M
R

M A R K E T I N G  A N D  B U S I N E S S  A N A L Y T I C S  C O - M A J O R S
D I G I T A L  M A R K E T I N G  C O N C E N T R A T I O N    |    2 0 1 6 - 2 0 2 0
D E A N ' S  L I S T  R E C I P I E N T   

V I L L A N O V A  U N I V E R S I T Y
B A C H E L O R  O F  B U S I N E S S  A D M I N I S T R A T I O N

O R G A N I Z E D ,  S T O C K E D ,  &  H E L P E D  D E S I G N  I N V E N T O R Y
F O R  F A S H I O N  P O P - U P  " T H E  D E N I M  A F F A I R - F A S H I O N
A N D  T H E  C I T Y "
M O N I T O R E D  S H O P P E R  T R E N D S  A T  U N I V E R S I T Y  R U N
F A S H I O N  S T O R E

F L O R E N C E  U N I V E R S I T Y  O F  T H E  A R T S
S T U D Y  A B R O A D  -  M A R K E T I N G  C O N C E N T R A T I O N

Planned & executed internal events for clients like 20th
Century Fox and Walt Disney Studios Motion Pictures
Contacted influencers to foster brand partnerships

P U B L I C I T Y  &  P R O M O T I O N S  I N T E R N
A L L I E D  G L O B A L  M A R K E T I N G    |    J A N  2 0 1 8  -  M A Y  2 0 1 8

L A N G U A G E S :  N A T I V E  G R E E K ,  E N G L I S H ,  B A S I C

S P A N I S H

C E R T I F I C A T I O N S :  B L O O M B E R G ,  G O O G L E

A N A L Y T I C S ,  G O O G L E  A D W O R D S ,  E X C E L ,

H O O T S U I T E  P L A T F O R M ,  H O O T S U I T E  S O C I A L

M E D I A

C O M P U T E R  S K I L L S :  M I C R O S O F T - E X C E L ,  W O R D ,

P O W E R P O I N T  &  O U T L O O K ,  I B M ,  Y A R D I ,  S A P ,

S H A R E P O I N T ,  M I C R O S O F T  A C C E S S ,  M I C R O

S T R A T E G Y ,  T A B L E A U ,  V - L O O K  U P ,  P I V O T

T A B L E S ,  J M P ,  R  F O R  P R O G R A M M I N G ,  P Y T H O N

Coordinated vendor relations- RTVs, meetings,  & product

recaps/ samples

Used IBM to input UPCs & create item SKUs/ vendor IDs

Ensured most competitive price for customers by using

price comparison shopping

Ran micro strategy reports

M E R C H A N D I S E  B U Y I N G  I N T E R N  -  F O O T W E A R
Q V C    |    J A N  2 0 2 0  -  M A Y  2 0 2 0

S P E C I A L  S K I L L S

C O N T A C T   ( 2 1 5 ) - 7 9 6 - 7 5 3 0
M R A P T I S 2 0 @ G M A I L . C O M
W W W . M A R I A R A P T I S . C O M

R E L E V A N T  C O U R S E S :  
V I S U A L  M E R C H  &  D I S P L A Y ,  D I G I T A L  M A R K E T I N G ,
C O N S U M E R  B E H A V I O R ,  O P E R A T I O N S  M A N A G E M E N T ,
M A R K E T I N G  A N A L Y T I C S

Analyzed competitive marketplace pricing & trends
Managed spreadsheets & calendars distributed for
company wide meetings
Forecasted sales projections to assign minutes to high
performing items
Strategized & implemented markdown percentages based on
product life cycle & current industry trends

M E R C H A N D I S E  P L A N N I N G  I N T E R N  -  F O O T W E A R
Q V C    |    A U G  2 0 1 9  -  D E C  2 0 1 9

D U B A I  W I N T E R  I N T E R N A T I O N A L  P R A C T I C U M  -  2 0 1 9

A M E R I C A N  U N I V E R S I T Y  I N  T H E  E M I R A T E S
S T U D Y  A B R O A D  -  S U P P L Y  C H A I N  M A N A G E M E N T

Partners with our vendors in all  stages of the design process
including product conception and functionality
Analyzes current market trends to curate our collection
Daily cross sectional sales reporting and analysis
Tracks and manages a high SKU intensive category 
Collaborates with merchandise team on marketing
opportunities -   catalog shoots & social media
Monitors QA issues by partnering with our warehouse and
customer service team
Conducts store visits for unfiltered feedback from our sales
team on products they see our customers gravitating towards
Searches for new vendors who fit the Free People aesthetic &
partners with them in all  steps from vendor registration to
the physical order being sent to the warehouse

A S S I S T A N T  B U Y E R  -  A C C E S S O R I E S
 U R B N  -  F R E E  P E O P L E  |    A U G  2 0 2 0


